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A Cable Television (CATV) Audience Rating Forecast
in Jiangsu Province in the Context of Big Data
Xing Yabin Shi Ziguo

Abstract: Audience rating is a key indicator in broadcasting industry, but in recent years it has met
with incredulity and attracted much attention due to the great deviation as a result of the effect ofhuman fac-
tors on part of samples. The present research, based on the audience data collected through CATV set top
boxes (STB) in an area of Jiangsu Province, got a full sample of audience rating data by using ETL data min-
ing techniques. Selecting several representative time points, it applied ARIMA Model in time sequence anal-
ysis to data analysis, producing ARIMA models at each point oftime and predicting the audience rating.

Keywords: full sample; Television audience rating; ETL instrument; ARIMA Model
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