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一、 引 言
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二、组织创新氛围概念的产生和发展

1. 组织氛围
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2. 组织氛围与组织文化的异同
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[1]Litwin,G., String, R., Motivation and organizational climate, Boston:Harvad Business School Press, 1968, pp.124-156.
[2]Schneider, B.,łOrganizational climates: an essayŃ, Journal of Applied Psychology, 1975, 28 4 , pp.447-479.
[3]Jones,A.P., James,L.R.,łPsychological climate:dimensions and relationship of individual and aggregated work environ⁃

ment perceptionsŃ, Organization Behavior and Human performance,1979, 23 2 , pp.201-250.
[4]West,M.A., Farr, J.,łInnovation at work: psychological perspectivesŃ, Social Behavior,1989,4 1 , pp.15-30.
[5]West,M.A., Anderson,N.R.,łInnovation in top management teamsŃ, Journal of applied psychology, 1996,81 6 , pp.680-

693.
[6]Rousseau,D.M.,łThe construction of climate in organizational researchŃ International review of industrial and organi⁃

zational psychology,1988,31 2 , pp.139-158.
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3. 组织创新氛围及测量
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[1]Schneider,B., Organizational climate and culture, San Francisco:Jossey-Bass Press,1990, p.136.
[2] ɝ ɝ ɥ Ὧ ΅ ɦɯↄЧɰɥ ɦ2008 2 ɞ

[3]Amabile,T.M.,Conti,R.,Coon,H.,Lazenby,J.,Herron,M.,łAssessing the work environment for creativityŃ, Academy of

Management Journal,1996,39(5), pp.1154-1184.
[4]Isaksen,S.G.,Lauer,K.J.,Ekvall,G.,łSituational Outlook Questionnaire: a measure of the climate for creativity and

changeŃ, Psychological Reports,1999,85 2 , pp.665-674.

表1 国外组织创新氛围量表一览表

研究者及年份
Siegel&Kaemmerer

（1978）
Ekvall
(1983)
Amabile
(1989)
Amabile
(1996)

Anderson & West
(1998)

Isaksen等
(1999)

名称
Siegel创新支持量表(SSSI)

Siegel Scale of Support of Innovation
创新氛围问卷（CCQ)

Creative Climate Questionnaire
工作环境量表(WEI)

Work Environment Inventory
创新氛围量表（KEYS)

Assessing the Climate for Creativity
团队创新氛围量表（TCI)
Team Climate Inventory
情境扫描量表（SOQ）

Situational Outlook Questionnaire

结构要素
领导风格、所有权、多样性规范、持续发展、一致性

挑战性、自由度、支持创意、信任、活力、幽默感、争论、冲
突、冒险精神、思考时间
创新激励：鼓励、奖励和肯定；
创新资源配置：自由度、管理模式、充分的资源和冒险取向；
创新管理技能：组织特性、挑战性和压力
组织创造性：组织鼓励、上级鼓励、工作团队支持；自主性：
自由度；资源：充足；压力：挑战性工作、工作压力过度；组
织对创造力的阻碍：组织障碍
愿景、参与安全性、任务导向、创新支持

资源：创意时间和创意支持、挑战性及个人成就动机；氛
围：信任和公开、轻松和幽默、无人际冲突；探索：冒险、对
问题的争论和自由度
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三、组织创新氛围对创新行行为的影响机制

ệ ὖᾁ Љ Ё Ὧ ΤӎὯ δɝ Ὧ

יּ ЁΪ ɞ Ὧ Ὧ Ό Ὧ

δТ Ӻ ⅞Ὧ Όɞ ầ ѧ ẵ Ν

ӗ ᾌ Ѡ δѼΓὯ Ԝ ῾ Ἆ ɞδЁ ầ Ὧ Ӑ

ᾌ  ΤӎὯ Ὧ דּ ͼ   ѠּׁשὯ

ὈͪΤ Ὧ Ὧ δ Χц ᾌ ɞ

1. 基于内在动机的中介机制
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[4]Amabile,T.M.,Conti,R.,Coon,H.,Lazenby,J.,Herron,M.,łAssessing the work environment for creativityŃ, Academy of

Management Journal,1996,39 5 , pp.1154-1184.
[5]Ryan,R.M.,Deci,E.L.,łSelf- determination theory and the facilitation of intrinsic motivation,social development,and

well-beingŃ, American Psychologist, 2000,55 3 , pp.68-78.
[6]Silvia,P.,łInterest:the curious emotionŃ, Current Directions in Psychological Science, 2008,17 1 , pp.57-60.
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[1]Amabile,T.M.,Barsade,S.G.,Mueller,J.S.,Staw,B.M.,łAffect and creativity at workŃ, Administrative Science Quarterly,
2005,50 3 , pp.367-403.

[2]Amabile, T. M., Conti, R., Coon, H., Lazenby, J., Herron, M.,łAssessing the work environment for creativityŃ, Academy
of Management Journal, 1996,39(5), pp.1154-1184.

[3]Amabile,T.M.,łMotivating Creativity in OrganizationsŃ, California Management Review,1997,40 1 , pp.42-53.
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图1 组织创新氛围对个体创新行为影响的中介模型
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